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1. exploratory factor analysis versus confirmatory factor analysis
2. mediating variable versus moderation variable
3. field experiment versus laboratory experiment
4. formative constructs versus reflective constructs

5. cross-sectional study and longitudinal study
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(2) According to the following abstract of the article, please provide your answers. (20 4 )
a. Draw the possible research framework.
b. List the possible hypotheses.
c. Provide suitable research design including research methods and statistical analysis.

Abstract
Although many scholars believe that intrinsic motivation fuels creativity, research has returned
equivocal results. Drawing on motivated information processing theory, we propose that the
relationship between intrinsic motivation and creativity is enhanced by other-focused psychological
processes. Perspective taking, as generated by prosocial motivation, encourages employees to develop
ideas that are useful as well as novel. In three studies, using both field and lab data, we found that
prosocial motivation strengthened the association between intrinsic motivation and independent
creativity ratings. In our second and third studies, perspective taking mediated this moderating effect.
We discuss theoretical implications for creativity and motivation.
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