CEEAE I S R Y SRR P Ey

Jor KT B AL FRIEERARG
Yok g ¥ EESOk $17°%2F

-~ REfEEO0%(F LTI 2 IEE)

1. Hallo-Goodbye Effect

2. Halo Effect

3. Hawthorne Effect

4. Intersubject Validity

5. Intrasubject Validity

6. John Henry Effect

7. Observer Drift

8. Reactive Effect

9. Screw You Effect

10. Social Validity
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