R0 8 08 8 & RATL A2 4 R

AT BB EREGRA Y 4 PR REEE M

WA &8 R R0k 217 %1F

_ PHBRBBERAN2FENEF-RRB B R506 T BRBE R BA
iﬂ%ﬁﬁﬁéﬁwéay,@mﬁﬁwg, 2 (25%)

i

et - B Tax2sp o | (Tourist Destination) &£ # crbd 4 7]
; (Key Success Factors) ? # &g (78 1 — B = F blp 2 o (25%)

PR LSBT E KRS FH- BN AR ET BB
Behgde o T 3 A E B LA LT o R IR g B T
sz,’»i?fi’%ﬂ-iﬂ‘*ﬁ’!ﬁ;g % o (25%)

RULP %57 7 (Recreational Impact)z R & > ¥ B G| SLp 2578 7 2
% o (25%)




